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Thank you/recognition

And last, but not least, thank you for the time
and effort that you’ve dedicated to organize
your company’s employee campaign! If you’d
like to contribute an idea in next year’s
publication, please email Andy at
akammerer@uwmidlands.org.
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Ads—Run “Thank You” ads in local publications

Article—Place an article in your internal publication or
website

Cookies —At the end of your employee rally, give out
cookies that say “Thank You”

Management sponsored—The management can say “thank
you” to the employees by sponsoring:

e Breakfast, lunch or an evening reception, either
catered by a local restaurant or personally prepared by
management

e Handwritten notes from the campaign committee/
management

e Banana splits or root beer floats served by
management

Messages—Put thank you messages, which announce the
company’s campaign results, in paycheck envelope
stuffers, in employee newsletters, on email or voice
mail, and on closed-circuit TV

Party—Hold a build-your-own-sundae party

Thank You Letters—Ask the management to send personal
thank you letters letting the employees know that their
contributions were appreciated

United Way store—Purchase thank you items from the
United Way store

Sticker—Prepare a thank you sticker for employees to wear
when a contribution is made. Ask your LE for “I support
United Way of the Midlands” stickers

Personal thank you—Executive team walks the floor to give
a personal thank you to employees

Leadership Givers should also be thanked for their personal
commitment to United Way and the community; one
way to do this is by having the management host an
evening reception to recognize their contributions

The Benefits of a Fun Campaign

A fun campaign makes your job more enjoyable and creates increased
awareness of United Way of the Midlands among your co-workers. With
that in mind, we’ve compiled some ideas to help you ignite an exciting and
effective employee campaign. We’ve included simple campaign
promotions, as well as unique, successful special events that companies
have sponsored in the past.

Remember that not everything you do has to make money. Sometimes just
getting together for fun and team-building can be a good way to remind
people about the campaign.

Use this booklet as a starting point to help develop ideas tailored to your
company’s theme. Many companies also like to include fun activities in
their kickoff or as a thank you to their employees for contributing to a great
campaign.

A United Way of the Midlands Loaned Executive (LE) will be working with
you and will be available to assist you during your campaign. Please don’t
hesitate to ask for his/her help.

Have fun and be creative!
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Section four
Thank you/recognition

Saying “thank you” is very important. These two simple words show
appreciation to your donors, and sets the tone for year-round
communication and next year’s campaign. There are many ways to thank
employees, including a personal thank you note or small gift of
appreciation.

Use your imagination and be innovative. There are many ways to convey
your gratitude on behalf of the many who will benefit from contributions to
the UWM Campaign.
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Section One
Themes and Promotions

Personalize your campaign by establishing a theme which generates
related activities. By involving more employees, your company’s campaign
becomes “their” campaign.

Themes build enthusiasm, capture attention, and make your company's
campaign more meaningful and educational. Involve others in creative
brainstorming. Don’t be afraid to explore different options, just remember
to keep it in good taste.

Also included in this section are flyer ideas to either get people motivated
to go to the campaign rally or to remind them to turn in their contribution
card.

We understand that your time is valuable, so to help
guide you through the ideas we’ve created a five-point
“Time Intensity Scale” using the symbol on the left.
The more you see, the more time we think you’ll need
to plan and carry-out the idea.
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“Be a Lifesaver” €

Write “Be a Lifesaver, Please Give” on a sticker, and wrap it
around a roll of Lifesavers. Continue the theme throughout
the campaign by providing facts and real-life stories about
people who have been helped by the “lifesavers” in the
community.

“Break for United Way” (€€

Distribute a sack breakfast to your employees as they walk
in the door one morning and announce the beginning of the
campaign by saying, “Break for United Way Campaign.”
The people distributing the sacks could wear hard hats and
construction vests.

“Chip in for United Way” €

Place chocolate chip cookies on every employees’ desk with
a note attached announcing the start of the campaign and
asking employees to “Chip in for United Way.”

“Decades of Caring” 0

Choose a 50s, 60s, 70s or 80s theme and have employees
dress accordingly. Display pictures of long-time staff
members helping with community service projects or
participating in UWM campaign activities from the days of
old.

“Get the Home Run Feeling” €€
This theme can motivate your employees to give
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incentives
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